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Renewable Energy InitiativeRenewable Energy InitiativeRenewable Energy Initiative

SRP Board of Directors was proactive in developing SRP Board of Directors was proactive in developing 
a Renewable Portfolio Standard (RPS) in 2000.a Renewable Portfolio Standard (RPS) in 2000.

Develop renewable energy sourcesDevelop renewable energy sources

Explore new emerging renewable technologiesExplore new emerging renewable technologies

Respond to legislative initiativesRespond to legislative initiatives

Provide green pricing program for customersProvide green pricing program for customers

Educate the public and future generationsEducate the public and future generations

Demonstrate our environmental responsibilityDemonstrate our environmental responsibility

Renewable Energy Program Update
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Tri-Cities Landfill Generation PlantTriTri--Cities Landfill Generation PlantCities Landfill Generation Plant

Collaboration with SRPMICCollaboration with SRPMIC
11stst project of its kind with project of its kind with 
an Indian communityan Indian community
Plant size Plant size -- 4 MW4 MW
Methane gas used to fuel 5 Methane gas used to fuel 5 
internal combustion internal combustion 
enginesengines
Reduces odors, air Reduces odors, air 
pollution and safety pollution and safety 
hazardshazards
Fully operational June, Fully operational June, 
20012001

SRP’s Renewable Energy Program



GrnPwrMarketgConf11-03.ppt

Arizona Falls ProjectArizona Falls ProjectArizona Falls Project
Renewable Energy Program Update



GrnPwrMarketgConf11-03.ppt

Arizona Falls ProjectArizona Falls ProjectArizona Falls Project

Partnership Partnership 
with Phoenix with Phoenix 
Arts CommissionArts Commission
U.S. Bureau of U.S. Bureau of 
Reclamation, Reclamation, 
NeighborhoodNeighborhood

Canal Multiple Canal Multiple 
Use/ Public Art/ Use/ Public Art/ 
Renewable Renewable 
EnergyEnergy

750 kW750 kW

Renewable Energy Program Update
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Rogers 400 kW PV SystemRogers 400 kW PV SystemRogers 400 kW PV System

Initial 200 kW PV System Initial 200 kW PV System 
located at Santan located at Santan 
Generating StationGenerating Station

Provides green energy for Provides green energy for 
SRP EarthWise Energy SRP EarthWise Energy 
customers customers 

Renewable Energy Program Update
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Agua Fria PV InstallationAgua Fria PV InstallationAgua Fria PV Installation

200 kW system located 200 kW system located 
at Agua Fria Generating at Agua Fria Generating 
StationStation

Provides green energy Provides green energy 
for SRP EarthWise for SRP EarthWise 
Energy customersEnergy customers

Renewable Energy Program Update
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Mesa City Library PV ParkingMesa City Library PV ParkingMesa City Library PV Parking

25 kW system with 25 kW system with 
covered parking for 34 covered parking for 34 
spacesspaces
Provides green energy Provides green energy 
for SRP EarthWise for SRP EarthWise 
Energy customersEnergy customers

Renewable Energy Program Update
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City of Phoenix Park & Ride PVCity of Phoenix Park & Ride PVCity of Phoenix Park & Ride PV

Cooperative project Cooperative project 
between SRP and City of between SRP and City of 
PhoenixPhoenix

100kW PV system on 100kW PV system on 
parking structures and parking structures and 
security buildingsecurity building

City to purchase green City to purchase green 
energy from SRPenergy from SRP

Renewable Energy Program Update
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Wind Development OpportunityWind Development OpportunityWind Development Opportunity

50 MW wind purchase 50 MW wind purchase 
from Public Service of from Public Service of 
New Mexico New Mexico –– October October 
20032003

Evaluating opportunities Evaluating opportunities 
for build wind for build wind 
generation in state as generation in state as 
wellwell

Renewable Energy Program Update
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Green Energy
Pricing Program

Green Energy
Pricing Program
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EarthWise Energy Program

EarthWise EnergyEarthWise Energy

EarthWise Energy is a mix of new 
renewable energy consisting of solar, 

wind, landfill gas and low impact 
hydro. 

EarthWise Energy is a mix of new 
renewable energy consisting of solar, 

wind, landfill gas and low impact 
hydro. 
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EarthWise Energy Program

New Renewable ResourcesNew Renewable Resources

SRP’s current installed capacity:SRP’s current installed capacity:
Description of Description of CapacityCapacity
Generation UnitGeneration Unit (kW)(kW)
PV PlantsPV Plants 400400
Wind PurchaseWind Purchase 50,00050,000
TriTri--Cities LandfillCities Landfill 4,0004,000
AzFalls Low Head HydroAzFalls Low Head Hydro 750750
Mesa Library ParkingMesa Library Parking 2525

TotalTotal 55,17555,175
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EarthWise Energy Program

Residential & Small Business ProgramResidential & Small Business Program

Program Launch 03/01

$3 per month premium for 
100kwh block

4010 residential customers 
have purchased 6378 blocks

35 small commercial 
customers have purchased 
534 blocks

Program Launch 03/01

$3 per month premium for 
100kwh block

4010 residential customers 
have purchased 6378 blocks

35 small commercial 
customers have purchased 
534 blocks



GrnPwrMarketgConf11-03.ppt

Bill enclosures
IMAX Theatre advertising/promotion
Direct mail campaigns
Newspaper advertising
Radio spots
Garden Guy “Green Idea” and EarthWise Commercial
Internet promotion offers
“SRP Green Team” at community events
Employee/customer “Dinner and a Movie” campaign

Bill enclosures
IMAX Theatre advertising/promotion
Direct mail campaigns
Newspaper advertising
Radio spots
Garden Guy “Green Idea” and EarthWise Commercial
Internet promotion offers
“SRP Green Team” at community events
Employee/customer “Dinner and a Movie” campaign

Marketing/Advertising EffortsMarketing/Advertising Efforts
EarthWise Energy Program
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Chili cook Off 

Tuesday, April 23, 2002
ISB – Front Grassy Area near Fountain

11:00 am – 1:30 pm
Shuttle to ISB from PAB/X-Cut/POB/PBF
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EarthWise Energy Program

Large Industrial/Municipalities (Pilot)Large Industrial/Municipalities (Pilot)

Program Launched 8/02
Annual energy use in excess of 
100,000 kWh
“Volume Discount”

3 cents / kWh subscribed
2 cents / kWh 
(50,000 kWh minimum)
1.5 cents / kWh 
(100,000 kWh minimum)

Program Launched 8/02
Annual energy use in excess of 
100,000 kWh
“Volume Discount”

3 cents / kWh subscribed
2 cents / kWh 
(50,000 kWh minimum)
1.5 cents / kWh 
(100,000 kWh minimum)
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Powered by SRP’s EarthWise EnergyPowered by SRP’s EarthWise Energy
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EarthWise Energy Program

Previous Research Used to Define TargetPrevious Research Used to Define Target

Higher average age (50 vs. 44)

Higher frequency of post-graduate education

Smaller household size and fewer children at home

Lower monthly electric bill

Higher rate of membership in environmental groups

Most importantly, research confirmed 
demographics are not a good predictor of 
participation in EarthWise

Higher average age (50 vs. 44)

Higher frequency of post-graduate education

Smaller household size and fewer children at home

Lower monthly electric bill

Higher rate of membership in environmental groups

Most importantly, research confirmed 
demographics are not a good predictor of 
participation in EarthWise
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EarthWise Energy Program
Resonance® Technology From Gang & 
Gang
Resonance® Technology From Gang & 
Gang

Statistically valid process for measuring emotions 
and motivation related to purchasing behavior

Self-administered survey
Eliciting both emotional and rational data, 
quantified and normalized

Generating precise diagnostics of:

How people feel about a subject
Why they feel the way they do

Statistically valid process for measuring emotions 
and motivation related to purchasing behavior

Self-administered survey
Eliciting both emotional and rational data, 
quantified and normalized

Generating precise diagnostics of:

How people feel about a subject
Why they feel the way they do
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EarthWise Energy Program

Motivational SegmentsMotivational Segments
Passionate emotions define motivational segments

with different issues in each segment
Passionate emotions define motivational segments

with different issues in each segment
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EarthWise Participants --
Actual Experience

in the EarthWise Program

EarthWise Participants --
Actual Experience

in the EarthWise Program
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54% 1%

3%43%

Source:  Gang & Gang EarthWise Energy Research, Aug. 2002
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EarthWise Energy Program

New Way of Approaching Target based 
on Gang & Gang Research
New Way of Approaching Target based 
on Gang & Gang Research

New target “Live Wires”

Defined as non-participants who are already 
motivated to sign-up for EarthWise

Designed campaign to target “emotional needs” of 
potential customers

New target “Live Wires”

Defined as non-participants who are already 
motivated to sign-up for EarthWise

Designed campaign to target “emotional needs” of 
potential customers
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EarthWise Energy Program

Definition of Live WiresDefinition of Live Wires

More emotionally ready to adopt than general 
population

Have many more questions than the general 
population

Need to win their support based on emotional need

Motivated by key motivators 
Self Image
Community
Environmental Benefits
Cost Savings

Psychographic rather than demographic 

More emotionally ready to adopt than general 
population

Have many more questions than the general 
population

Need to win their support based on emotional need

Motivated by key motivators 
Self Image
Community
Environmental Benefits
Cost Savings

Psychographic rather than demographic 
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EarthWise Energy Program

Implementing Research Findings Into 
Creative Development
Implementing Research Findings Into 
Creative Development

Creative driven by research outcomes

Two-Tier approach

First Mailing - emotional appeal 

Second Mailing – technical appeal

Copy designed to appeal to incorporate a 
call to action based on motivating factors

Creative driven by research outcomes

Two-Tier approach

First Mailing - emotional appeal 

Second Mailing – technical appeal

Copy designed to appeal to incorporate a 
call to action based on motivating factors
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EarthWise Energy Program

Specific Creative ExecutionsSpecific Creative Executions
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EarthWise Energy Program

Specific Creative ExecutionsSpecific Creative Executions
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EarthWise Energy Program

Implementing Research Findings into 
Campaign
Implementing Research Findings into 
Campaign

Testimonials by EarthWise customers
Messaging Points

“Your participation has the same positive impact on air 
quality that carpooling to work one week per month 
would have.”
“You can be a part of it.”
“Funding is used to build solar projects in the 
community.”

Technologies explained
Extending the research outcomes in everything we do 
(radio, events, sponsorships, etc.)

Testimonials by EarthWise customers
Messaging Points

“Your participation has the same positive impact on air 
quality that carpooling to work one week per month 
would have.”
“You can be a part of it.”
“Funding is used to build solar projects in the 
community.”

Technologies explained
Extending the research outcomes in everything we do 
(radio, events, sponsorships, etc.)
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EarthWise Energy Program

Overcoming HurdlesOvercoming Hurdles

“Traditional marketers” have difficulty 
accepting this new way of defining target for 
EarthWise

Cost efficiencies issue – How do we find “Live 
Wires”

“Traditional marketers” have difficulty 
accepting this new way of defining target for 
EarthWise

Cost efficiencies issue – How do we find “Live 
Wires”
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EarthWise Energy Program

Campaign ResultsCampaign Results

Program participation increased by a third

Second campaign being designed to build on 
learnings

Continuing Challenges

Renewable energy is new concept

Technologies unfamiliar

Pricing structure difficult to understand

How do we find “Live Wires”?

Program participation increased by a third

Second campaign being designed to build on 
learnings

Continuing Challenges

Renewable energy is new concept

Technologies unfamiliar

Pricing structure difficult to understand

How do we find “Live Wires”?


